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Challenge

Programmatic advertising is an essential
revenue strategy for content providers.
However, systemic challenges make it difficult
to ascertain whether ad revenue is being
recognized correctly.

+ Limited visibility: Ad reports often
aggregate or omit data that is crucial to
detecting noncompliance (such as video ad
serving template errors that could signal
lower-than-reported ad delivery)

+ Digital supply chain: Ad metrics are difficult
to track given the variety of technologies and
platforms involved in media buying — including
CTVs, DSPs, SSPs, DMPs, trade desks, and
ad exchanges

* Revenue calculation: Advertiser, brand, and
agency representation methodology are non-
standardized, impacting the ability to identify
which ads are running on which platform

* Multiple stakeholders: Multiple parties
claim a percentage of spend, potentially
reducing revenue shares by an unknown
amount; cannibalization of direct
agency/sales efforts is hard to quantify

* Dispute resolution: Addressing payment
discrepancies or compliance problems with a
distribution partner, while also trying to
cultivate a successful relationship, demands
careful balance

Programmatic Ad
Revenue Audit

SymphonyAl's programmatic ad revenue
auditing services provide unbiased,
comprehensive visibility to ensure that
content providers are fairly compensated
according to agreement terms.

Our vast expertise in media and
entertainment adds a level of scrutiny to
every aspect of the audit process. Audit
engagements are led by a dedicated team
of experienced professionals who know
where to look for signs of noncompliance
and reveal issues that impact the business.
At the same time, we recognize that
successful ad partner relationships are a
strategic imperative.

A SymphonyAl audit delivers valuable
insight and expert guidance to support
profitable distribution.

Analytical rigor

We systematically review all available
materials to ascertain that contractual
obligations have been met, including
economic and non-economic terms, and
expose areas of concern. For instance:

+ Delivery of placed media

+ Digital traffic analysis

* Billing/payment discrepancies

* Interpretation of terms
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Programmatic Ad
Revenue Audit

Actionable reporting

Findings are meticulously documented to
support collectability and we supply
detailed information that can be used to
improve future agreement negotiations.
SymphonyAl reporting benefits include:
* Unbiased, objective findings

* Issues explained in full

»  Supporting materials

* Clearly formatted reports

» Codllectability defense

Expert support

Our auditing team works closely with
customers to validate that agreements are
performing to full expectations and issues
uncovered in the audit process are
satisfactorily resolved:

* Expert strategic guidance

+ Effective communications

*  Preliminary findings review

* Professional licensee interactions

* Post-audit findings support

Global media
clients

Media revenue
processed per year

SymphonyAl
Credentials

» Secure, proprietary audit software for
data extraction and organization with
the ability to complete detailed
reconciliation and subsequent variance
analysis

» SOC certified; audits performed in
accordance with GAAS as prescribed
by AICPA

» Trusted by 300+ media customers with
a global footprint spanning the
Americas, EMEA, and APAC

» 40 years of audit experience; media
division established in 1985, prior to
joining SymphonyAl

* Retainer-based or project-based fees;
SymphonyAl is not compensated based
on findings or on any other type of
contingency basis agreements

* Al information and data provided to
both IP owners and licensees is
maintained under strict confidentiality

Audit reports
issued per year

Get started with SymphonyAl media solutions

symphonyai.com/media/get-started

¢ SymphonyAl


https://www.symphonyai.com/media/get-started/
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